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1. Defining Age

Who is older?
The Friendly Societies Act of 1875 definedroBrigi@ as any age after 50.
The United Nations agreed cutoff is 60+ tdhefelder population.
A recent survey of attitudes to older peogeHhayith WRVS, found that the perception was
thatyou're not really old until you rea($aidtple size, 1000)

2. Facts and figures

An ageing population
- There are now more pensioners than people under 16
One in four babies born today will live to 8eed hun
One in three of us is now over 50
The fastest growing age group is people over 80
In just over 15 years, people over 50 will tepeasejority of the population.
As the older population grows, it becomes msa@e dive

Age, work and pensions
- The State Pension age is currently 65 for nifoamechen.
The State Pension age for both men and womeseiddhacrease from 65 to 68 between
2024 and 2046, with each change phased incanresdewdive years in each decade.
The unemployment rate of those aged 50 to sitateagens higher than the rest of the working
population.

Care and caring
- 15% of people over 65 receive social care.
3% of people over 65 live in residential care.
18% of people over 80 live in residential care
28% of people over 90 live in residential care.
20% of people over 80 suffer from dementia.
Just over 25% of 50-64 year olds reportedranldimgess or disability.
25% of all women aged 50-54 are currently pirgyaddithgare for a family member, friend or
neighbour.
The role grandparents play in informal chiklbaenhalued at £3.9 billion each year.

Voting and consumer behaviour
75% of those aged 65 and over voted at thetakeggmion, compared to 37% of people aged
18 to 24.
69% of 65-74 year olds and 66 per cent of eaewltts yYown their own homes outright.
Older people own 80% of the private wealthKpfiltie der-65 year olds controlling £460
billion in unmortgaged equity alone. contd. ..
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Consumption by Europe’s over 50 year olds lagedenes as fast as that of the rest of the
population in the last 20 years.
People over 50 buy 80% of all high-end cars.

Participation and social inclusion

- Participation in many activities - includieg spdtts, leisure and learning - declines with age
with those aged 75 or over having significantbtésvof participation than all other age
groups.
Adults from upper socio-economic groups havatégbeparticipation than those from lower
socio-economic groups.
2.1 million pensioners live in poverty.
The number of women experiencing lonelinessrisesihd 35% in the 50-59 age groups to
over 50% among the 80+ age group.

Cultural engagement

- People aged 55-64 are highly engaged withAlengsile 45-54 year olds, this age group
could be classified as the real ‘culture \afltodss)’s society, engaging in a differenf range o
arts events and activities and buying artpdrhfisks, at very high rates.
On average the rates of attending arts eventsvealydaking part in arts activities tend to
decline after age 65. However, the 65-74 agandrthgp55—-64 groups, currently form a
notable proportion of the audience for classicahchapera.
Adults aged over 65 demonstrate continuingnnterests, with high rates of participation in a
range of arts or arts-related activities swftsaseading and watching arts programmes on TV.
Many of the broad socio-demographic trenévatstioé drts attendance and participation
become more pronounced as age increasesdibsslavetu rates of engagement among men,
those with a limiting disability or illnes$iadhosenority ethnic backgrounds, males from lower
socio-economic groups and lower rates of atemdaigcadults who live alone.
Barriers for certain groups of older peopldemcdudecial networks, poor health or limited
funds.

Sources
- Age Concern, Older People in the United Kingdraotskand Statistics, 2008.
Audit Commission, Don't Stop Me Now: PreariAgdarg Population, 2008.
DCMS, Taking Part Survey, 2008-09.
Guardian, 29/05/09 from website 28/09/09.
HM Treasury, Building a society for all ages, 2009.
Keaney, E. & Osaka, Anni, ‘The Golden Agetsi? fhekifag Part Survey Findings on Older Petty@edaist] in Cultural Trend
Vol. 16, No. 4, December 2007, pp.323-35.
NESTA, Preparing for Ageing, 2009.
The Pension Service from website 28/09/09
To follow live links between figures and tbes, smeess our online version of this resaweeaatdienceslondon.org/bolderandjwiser

iz
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3. Contexts
3.1. National Government Context

Department of Work and Pensions (DWP)

The DWP supports Ministers to develop and impplemesrdnd strategies aimed at older people and
people who get the State Pension, as well ed piesgide, people who receive benefit and people wh
need help to get work. Strategies aimed &iopldeane led by the Ageing Strategy Stakeholder’s
Team. You can find a summary of work to datgibhyg tbis lirtkttp://www.dwp.gov.uk/policy/ageing-

society/

Building a society for all ages
This government strategy was published thixlyleighlights the challenges and opportunities
presented by the UK’s ageing population. dhlibgdSovernment’s 2005 Stapgmyrtunity Age
and has four key themes:

1. Creating an age friendly society

2. Helping to prepare and plan for later life

3. Importance of support to carry on living teelliie la

4. Keeping support and information flowing toteespanding circumstances

It sets out the work being done in the folleasng ar
- Having the later life you want
Older people at the heart of families
Engaging with work and the economy
Improving financial support
Better public services for later life
Building communities for all ages

The strategy is currently out for consultadbng dearesponses is Monday Octé2808)
http://www.hmg.gov.uk/buildingasocietyforallages

UK Older People’s Day 2009
UK Older People’s Day is endorsed by DWP amdits tiowd year. It takes place Onthber to
coincide with UN International Day for Oldempaeapfi¢ghe UN Programme on Ageing.

The main aims of the day are to:
celebrate the huge contribution older peoptesuakediety and economy
create a positive view of later life and tatztiedostereotypes
raise awareness of the opportunities and etstittero&ter people across society
ensure older people don't feel excluded orfreohatied rest of society

cont'd...
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Last year, over 50,000 people in the UK toc®Q@eetvents for UK Older People’s Day. The events
celebrated the role that older people playpaetyr@momoted a more positive view of, latet life
were also a great opportunity for generatiotsgetiger and interact. The Full of Life website
celebrates opportunities, achievements, andresspfralder people and their contributicsotoetyr
and economy.

http://www.dwp.gov.uk/policy/ageing-socidifgfoldefr-peoples-day/
http://fulloflife.direct.gov.uk/index.html

UN Programme on Ageing
http://www.un.org/esa/socdev/ageing/whatsnew.html

3.2 London Context

The Mayor of London supports and liskensdodon Older People’s Strategies Group (LHDRSG).
is an umbrella forum for older people’s orgarasdtiodividuals, set up in 2000 to engdge with t
Mayor on issues affecting the lives of older péaglenembers representing over 250 oldér peopl
organisations across the capital.

LOPSG holds quarterly member meetings, an demiBab@le’'s Assembly, produces a quarterly
newsletter, and founded the Capital Age Rbstiaafjest annual older people's culturalioelgbrat
London. LOPSG is entirely run by active vaundtdepgendent on charitable funding.
http://www.lopsg.org.uk/
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4. Organisations working with and for older people

Age Concern

The UK's largest charity working with and paogligerTheir mission is to promote the well-4leing
older people and to help make later lifeg@ &ntilenjoyable experience. In England they are a
federation of over 350 charities working togethrapte the well-being of older people. Tedy merg
with Help the Aged &fril 2009; the name of the new organisaberaisnounced.
http://www.ageconcern.org.uk

The Age and Employment Network (TAEN)

An independent not-for-profit organisation,iwetkategic partnership with Age Concern dnel Help
Aged. Their goal is to help remove age bamnmgisyment

http://taen.org.uk/

WRVS

An age positive charity that offers a rangtoall peagices to help and support older plopleel,
maintain their independence and play a patbrattmmmunity. WRVS operate in England, Scotlan
and Wales.

http://www.wrvs.org.uk

University of the Third Age

Universities of the Third Age (U3As) are sedfifirainaged lifelong learning co-operatides for o
people no longer in full time work, providinggsdor their members to share learniegeaxperi
in a wide range of interest groups and to jpungug tet for qualifications, but for fun.réhele a
individual U3As in the UK with a total of 23)@@@snsbaring learning experiences
http://www.u3a.org.uk/
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5. Resources supporting cultural access for plelgple

Access to Art

Access to Art (A2A) is a charity making it foosdidddsled and frail older people to visjpgnd e
London's galleries and museums. Their voltouieler®pth ‘meet you there’ and ‘door to door’
services for individual visitors as well aseafeexommunity groups.
http://www.access2art.org.uk/

Age Exchange

A leading charity in the field of reminiscénetengive experience of working collaboratively a
running projects across education, health atsd ithe@don and across the UK.
http://www.age-exchange.org.uk/

Audiences London

Audiences London supports the arts and hettageress London to focus on developing
relationships with audiences. We have a gmowerghiree resources about older people end cultu
http://www.audienceslondon.org/bolderandwiser

Baring Foundation

A funder, the Baring Foundation has introdweddesneefor its arts programme: organisational
development funding for arts organisationKialteady producing and presenting arts magie by old
people. Visit their website for their fundiligegugahel to read their publication Ageing@idkrly
People and Professional Participatory Artin the U

http://www.baringfoundation.org.uk/

Capital Age Festival (CAF)

London's largest and liveliest arts festivaedriggnior and with older people. CAF evolasoh$ro
within the London Older People’s Strategied. GP&(P) to establish a free pan-London oldsr people
festival.

http://www.capitalagefestival.org.uk/

CAF also host a directory of organisations inwotyacising participatory arts activitiddewith o

people in London.

http://www.capitalagefestival.org.uk/organisations

London Arts In Health Forum

London Arts in Health Forum is a membershgtiorgauieh aims to develop the role of culture in
wellbeing and to promote and support arts actie@thcross London and nationally.

The organisation is free to join and offers ewentslya monthly newsletter, training segkions an
advice and support for anyone with an intetest imealth.

www.lahf.org.uk
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Magic Me

Magic Me specialise in running creative prajadisinghtogether young people (aged 9+) and older
people (55+) for mutual benefit, learning andr@n®garch publications, then Free downfoeels for
resources including their recent Our Genergaditns re

http://www.magicme.co.uk

National Center for Creative Aging, Washington, USA

The National Center for Creative Aging (NCdliégtesdd® fostering an understanding of the vital
relationship between creative expression aatityhef djte of older people. There are many free
resources on this site including an arts anoadiging

http://www.creativeaging.org/

Our Place

Our Place is a free to join online network rbgrtaggitsh Heritage, designed to support people who
work in broadening access to heritage. Youaknwittyeers, share and be inspired by meject ca
studies, and discuss the challenges facingwduatsdacontains news, resources and linkgs dhe
themed area about Community Outreach with pliel@rhirdoincludes details of projects at National
Trust, Sutton House and the Women’s Library.

http://www.ourplacenetwork.org.uk/resources#

STAGETEXT

A registered charity providing access to teddhband of hearing, deaf and deafened paagte thr
captioning. STAGETEXT captions around 20hped@ryear in over 75 venues.
www.stagetext.org

VocalEyes

A nationwide charity, providing blind and gighietlypeople with access to the arts thecargh liv
recorded audio description. VocalEyes wordienitesand venues and across artforms, including
performance (drama, dance, circus) and viGuakaums and heritage).
http://www.vocaleyes.co.uk/

Unit 7G1 - The Leathermarket - Weston Stremt SEANBER - T 020 7407 4625 - info@audiencaglondanw.audienceslondon.org
Audiences London Limited - Company Regist288v-38&T Registration 805203669 - ChariptiBedid#9256
© Audiences London 2009



6. Mapping older populations

The Office of National Statistics’ free onlineereffers a broad range of
data that is postcode specific. The analysigasetollected by visiting the
ONS website ftp://neighbourhood.statistics.gmdwntering a postcode

or area.

We've included an example below to show ydwfthefaimnation it's possible to collect simply fr
one postcode. This example is based on the pbsteodational Council for Voluntary Organisation
building in Kings Cross (N1 9RL), the hostrvéndeefeces London’s Bolder and Wiser symposium for

which this resource pack has been developed.

Age Structure

Age Structure (KS02)

Last Updated: 09 November 04

Islington London England

London Borough Region Country
All People Count Persons AprO1 175,797 7,172,091 49,138,831
People aged 45-59 Count Persons AprO1 25,193 1,151,369 9,279,693
People aged 60-64 Count Persons AprO1 6,144 282,856 2,391,830
People aged 65-74 Count Persons AprO1 10,093 468,067 4,102,841
People aged 75-84 Count Persons AprO1 6,061 310,553 2,751,135
People aged 85-89 Count Persons AprO1 1,241 75,703 637,701
People aged 90 and over Count Persons AprOl 593 37,267 316,323
People aged 45-59 Percentage Persons Apr01 14.33 16.05 18.88
People aged 60-64 Percentage Persons Apr01  3.49 3.94 4.87
People aged 65-74 Percentage Persons Apr01 5.74 6.53 8.35
People aged 75-84 Percentage Persons Apr01  3.45 4.33 5.6
People aged 85-89 Percentage Persons AprOl 0.71 1.06 1.3
People aged 90 and over Percentage Persons Apr01 0.34 0.52 0.64
Mean age of population in the
area Years Persons AprO1 34.73 35.95 38.6
Median age of population in the
area Years Persons AprOl1 32 34 37

Source: Office of National Statistics. ON$egataliscced with the permission of the CordgrdMlejesty’s Stationary Office, under the then@iok

Use Licence.
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Workplace Population

Age - Workplace Population (UV75)

Last Updated: 22 April 05 Islington London England
London Borough Region Country
All People Count Persons AprO1 138,340 3,805%%H12P2
50 to 59 years old Count Persons  AprO1 17,65513 589344,052
More than 59 years old Count Persons AprO1 586918 17,235,662

Source: Office of National Statistics. ONSegetalicced with the permission of the Corgrdejesty’s Stationary Office, under the then@iok
Use Licence.

Worklessness: Summary Statistics, January 200émberc2007

Last Updated: 27 April 09 Islington London England
London Borough Region  Country

Claimants Aged 50+ Count Persons Jan07-Dec07 335 127,440

Claimants Aged 50+ Rate Percentage Persons dan07-De 4.5 2.5 1.5

Source: Office of National Statistics. ONSegetalicced with the permission of the Corgrdejesty’s Stationary Office, under the then@iok
Use Licence.

Life Expectancy

Life Expectancy at Birth, 2005-2007

Last Updated: 17 July 09 Islington London England
London Borough  Region Country

Life Expectancy at Birth; Males Years Jan05-Dec07 5.1 .9 77.65

Life Expectancy at Birth; Females Years Jan05-DecQ7 80.8 82.4 81.81

Source: Office of National Statistics. ON$egataliscced with the permission of the CorgrdMlejesty’s Stationary Office, under the then@iok
Use Licence. Source: Office of National S&tixtiwsn Copyright. All Rights Reserved 2009
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1C

Life expectancy for the population living in N1 9RL

If you'd like more information about using datateamnap populations, contact Audiences London’s
research team via Alfie Hanoun, Research AsBistEmtiudienceslondonarrgn 020 7367 0819.
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